
China’s consumer market pushes global economic growth
Since China initiated its reform and opening-up policy 30 years ago, its economy has eventually entered a brand-new phase of growth. As the country’s economy continues to rise and urbanization advances, the number of middle-income households increases, which in turn accelerates the growth of domestic consumption market and spurs continuous upgrade of consumption structure. The booming consumption predominantly drives the national economy and makes China the fastest growing market in the world. 
During the last decade, China’s consumption market showed a feature of great diversification. Cars, houses, and efficient communication tools become new favorites of the public. Instead of purchasing just daily necessities, education, recreation and travel services start to enjoy more popularity. Supermarkets, shopping malls, franchise stores, chain stores are found everywhere. Green, environment-friendly and energy-saving products are available and preferred by consumers. 
Some multinational companies, hit hard in the global economic crisis, find new development space and potential in China. In 2009 General Motors filed bankruptcy in US but enjoyed a 67% sales increase in China. Volkswagen pledged to increase its investment in China by 1.6 billion euros in 2011. Until May 2010, the number of registered foreign-invested companies in China reached nearly 690,000. 
Statistics show that in 2010 China generated 15,700 billion yuan in retail sales. According to a survey by Goldman Sachs, in the past ten years China’s development contributed 22% to the world’s economic growth. Chinese government’s proactive fiscal policy and prudent monetary policy will ensure sustainable development for domestic economy and in turn benefit the world. 
20110201.
China’s fast growing economy and accelerating urbanization process hastened an increasing demand for housing. The average housing floorage per capita grows by at least 4% every year. 
20110202.
Buyers select cars in the market. China witnessed a soaring consumption rate in auto industry in recent years. In 2010, both the output and sales volume of China’s auto industry reached a record high figure of over 18 million. 

20110203.
On February 15, 2010, Macy’s Department Store in Manhattan hosted a large tourist group from China and gave each of them a special “international coupon”. The tourist group, consisted of 1,000 Chinese, contributed 6 million US dollars to the US economy.
20110204.
The world’s reputed ocean liner Queen Mary 2 arrived at the Port of Shanghai, awaiting Chinese sightseers aboard. China’s tourism industry keeps good momentum of development in recent years, making significant contribution to the recovery of the world’s tourism industry. Statistics show that 48 billion US dollars was spent in 2010 by about 54 million outbound Chinese travelers. 
20110205.

A couple cruise the neighborhood in a limousine as part of the wedding ceremony. China’s wedding industry has maintained a sound development momentum. Wedding service, reception supplies and jewelry supplies are increasingly mature and diversified in variety.
20110206.
Counselors for overseas education answer questions from Chinese students. As the number of self-funded Chinese students abroad keeps rising, more and more overseas universities and colleges start enrollment in China. 
20110207.

As China’s economy grows at a fast pace, the income of urban and rural residents are significantly higher than before. Reading, as a way to enrich cultural life, has consequently become an important part of people’s life. Many families have raised expenditure on books. 
20110208.

Investors trade their shares in a stock exchange. China’s security market currently has 130 million investors. China’s stock market currently was ranked as the world’s second in terms of the total market value, while its futures market has risen to the world’s first. 
20110209.
VISA International and Bank of China launched an Olympic theme credit card. Celebrating activities were held in 2008 when the circulation exceeded 1 million. Since 2003 the number of credit card issued in China increases by 80% every year to bring the credit line up to 630 billion yuan. 
20110210.

China has now become the largest animation market in the world, with around 500 million readers of cartoons and watchers of animation. The animated movie Pleasant Goat and Big Big Wolf——Rabbit grossed over 100 million yuan at the box office in only the first ten days after its premier on January 21, 2011. 

20110211.

Buyers try the camera of different cell phones. Over 850 million Chinese are using cell phones, and approximately 100 million new customers wire up every year. Cell phone has become a necessity for daily communication.  
20110212.
PC sales in China exceeded 50 million units in 2010, ranking China among the world’s largest IT markets. 
20110213.
Buyers select gold jewelries. The price of gold has been on the increase after the global financial crisis broke out, but fails to impact China’s gold sales. One gold shop in Beijing’s Caishikou area generated up to 7.2 billion yuan in gold sales from January to November in 2010, 60% higher than the same period last year. 
20110214.
Buyers select imported wine in a wine store. China’s wine market grows at an unprecedented speed in recent years to become the largest wine consuming market in Asia. Wine has gained increasingly more popularity among Chinese consumers. 
20110215.
Bidders raise their paddles at an auction. China’s booming art market witnessed a constantly rising transaction volume. The auction transaction of China Guardian in 2010 totaled up to 7.55 billion yuan. 
20110216.
A jumbo-size Louis Vuitton suitcase is unveiled in Henglong Square of Shanghai. As the purchasing power of Chinese consumers grows, increasingly more luxury brands are about to embark on Chinese market. 
20110217.
A golf training center opens. In the past 20 years since golf has been introduced to China, the sport has been gradually popularized with approximately 500 golf clubs and 9,500 cups. 
20110218.

Visitors take a jet tour over the Thousand-Island Lake after the first private jet club in Zhejiang Province opens. China currently has about 150 private jets. The booming market is favored by many European and US jet makers.
20110219.
Buyers select goods in a supermarket to prepare for the Spring Festival. China witnessed a strong consumer demand during 2010 with up to 15,700-billion-yuan total retail sales. 
20110220.
Salesmen of an online store in Yiwu, Zhejiang Province work via the Internet. The development of Internet in the past decade has brought tremendous changes to China. Up to now, China has 457 million Internet users. The online transaction volume in 2010 totaled 4,500 billion yuan.
20110221.
Supermarkets of Jinan, the capital city of Shandong Province, are equipped with a touch-screen information system to assist buyers in selecting agricultural products. 
20110222
Kids of Yangzhou, Jiangsu Province attend martial classes during summer vacation to keep fit. Fitness as a consuming activity is accepted by increasingly more Chinese. Going to the gym or martial classes during spare time has become a fashion these days. 

